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Purposes of the Study

This study was commissioned by The Brewers of Europe. The purposes of tharstinyfollowing:

A

researchand analyse the trend and significance of global trade and investment patterns by the EU brewing
sector sincahe 1990s, when the formation of EU contributed significantly to liberalisation in the global
trade system

identify and establish important contributing factors to the past and emerging trends such as trade
liberalisationagreementsurbanisation logistics and communications, supply chains efficiencies,
consumption patterns and so on;

provide strategic insights on the future of the EU brewing sector in identifying trade strategies to maintain
global competitiveness and to open new markets.
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Approaclty. A3 5 | QIS NetwgrkandEconometric Analysis

™

]/_Geographical Scope

w180 countries representing the complete world system

wComprehensive database developed to harmonize data from several
international organizations (FAO, World Bank, WTO, World Economic Forum,
EUROSTAT)

~ w9 geographical groupings
] Trade Data

wFAOSTAT (Global trade data) from 1993 to 2012 (20 years)
- WEUROSTAT (Regional trade and investment data) (Supplemental Data)

{ Investment Data \

wORBIS (includes global information on firms including ownership as of 2014)

wfDiMarkets (covers global greenfield investments and includes information on
firm, destination city, firm activity, year of investment from 2003 to 2012)

{The Brewers of Europe Statistics and Interviews \

wAdditional insights from 1015 industry experts, academics, large and small
brewing firms to verify findings

wAdditional statistics provided by The Brewers of Europe and members
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Executive Summary

Facts at a Glance

8

A Thereare now around 7,500 breweriesin the EU, double the number in
2010andwith over 1500breweriesopeningsince2013

A Overthe 20 yearsbetween1993to 2012 the tradingties of ELR8 countries
extendto 123 countriesoutsideof the EU

A EW8 member countries are among the top 3 import partners of 97
countriesoutsideof the EU

A Between1993and 2012 atotal of 830 million hectoliters of beer, with an
equivalent value of about 80 billion US dollars was traded around the
world excludingintra-EU trade!. Trading between the world and ELR8
accountedfor 40% thereof representingaround 330 million hectoliters,or
30 billion USdollars

A Annualtraded quantity aroundthe world hasmore than tripled in 20 years,
from 17 million hectolitersin 1993to closeto 70 million hectolitersin 2012,
with anaverageannualgrowth of 8%.

1 Between 1993 and 2012, the total intra EU trade in Beer totalled 600 million hectolitres.
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Beer Connects Europe with the World

Exporting Importing Trade linkages
Countries Countries (Hectoliters of Beer)
Size represents the traded value

- Countries with which EU28 are among the top three import partners

Figure: Geographical layout of the global trade network of beer. The sizes of the
circles represent the total import/export quantity (summed from 1993 to 2012) o : :
given country, and the thickness of the lines represent the trade linkage value asifil=: (fzlellalsl e o1 = OISR aplcipaio]elisr Shdieinlol (o) (2
expressed in hectoliters traded between two countries. Only trade linkages with 5272 e r 1= el 2 el = F2el =g ale e eelblani
valuesgreater than10,000 hectoliters are shown. IntEU28rade values and : -
linkagesare NOT included in this map for clarity. are among the top three import partners of no le

than 97 countries outside of EU.

Source: GIS mapping by author, based on FAOSTAT 1993 to 2012



Beer Connects Europe with the World

Executive Summary 10

Latin America
& Caribb

Figure: Topological layout of the global trade network of beer grouped by regid28
member countries are highly connected with the rest of the world through trading ties

The importance of the European brewing
sectorin Europeantrade with the rest of the

world is demonstratedby the central position
and structural connectednessof European
brewersfor both trade andinvestment.

Beerrelated trade and investment do not
only represent an economic exchange,but
more importantly an exchangeof culture and
prestige Thereforethe global beer network
can be a good indicator of the opennessof
countries in facilitating knowledge, people
and investment flows’. The European
brewers are powerful world playersleading
the way in investinginto emergingmarkets,
contributing to growth and prosperity for
both Europeandthe third countries

1 Source: Pajek Network Visualisation by author with graphical design
enhancements, based on FAOSTAT Database 1993 to 2012

2Source: Tsui, T. S. W., & Wall, R. S. (2015). A Beer Index for International Food
Security? A Dynamic Evolution Study of Global Geographical Networks.

The |IneS represent the traded quantlty |n heCt0|IteI’S betWeen two Countrles Only tfade Presented at the Academy of International Business (AIB) Annual Conference

linkages with valuegreater than50,000 hectoliters (summed from 1993 to 2012) are
shown. IntraEU28rade linkages ARE included here to give a full picture.

2015, Bangalore. Submitted for peer reviewed academic journal.
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Executive Summary

European Brewers are Global Brewers

As of 2016 the EUis home to around 7500 breweries
accountingfor almost half of the world total and boasts
a history of brewingculture and heritagethat datesback
thousandsof years

Over the 20 yearsbetween 1993 to 2012 the trading
ties of EUbrewershavegrown to 123 countriesoutside
of EU Furthermore,the EUcountriesare amongthe top
three import partners of no less than 97 countries
outside of the EU

The EUis alsohome to the headquartersof the g 2 NI
largest brewing companies These Europebased
multinationals play a leading role in European
investmentin emergingmarketsin Africa AsiaPacificas
well asLatin America

Over the past two decades,there have been major
global transformationswith significantimpact on the
consumptionpatterns of beet

Europeanbasedbrewersare now focusingon trendsin
the emerging markets income growth, positive
demographicsand urbanisation

Asthe Europeanbrewers demonstrate,the continued
prosperity of the EU dependson connectingto the
growth of developingcountriesand therefore it is ever

Rrf)die important for policy makersand businesdeaders
to understandthe dynamicsand interplay of the global
changes
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European Brewers are Global Brewers

Beer Tradedhectolitres between EU and the Rest of the World
(aggregated from 1993 and 2012)

EUtoEU:

629,724,710
Imports from EU: 17,736,740
Exports to EU: 1,037,060

Imports from EU: 20,051,510
Exports to EU: 5,627,720

Imports from EU: 210,817,400
Exports to EU: 4,174,780

South Asia

Imports from EU: 194,260
Exports to EU: 100,270

Imports from EU: 8,799,160
Exports to EU: 112,940

Imports from EU: 27,192,880
Imports from EU: 9,270,420 »
Exports to EU: 501,700 Exports to EU: 4,448,140

Imports from EU: 5,905,860
Exports to EU: 15,444,730

EU countries both import and export
beer The continued successof the EU

brewing sector relies on the EU

connectingits internal marketto the rest
Source: Calculations and illustration by author based on FAOSTAT of the world.
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EU Brewing Sector Contributes to Europe 2020 Growth Strategy

TheEUbrewingsectorhasgrown exponentiallywith the European brewers are major investors in emerging
EUinternal market and supportsthe 9 | @admmitment  countries Beeris not just traded, Europeanbrewers
to further developingthe internal market commonly invest in local production with locally
sourcedraw materialsfor localbrands Thiscontributes
directly to developmentand prosperity in emerging
countries through employment, investment in
infrastructure, improving supply chain management,
andcommitmentto sustainabilitythrough supplierand
humanrights codes,adheringto globalstandards

Goingforward, the continuedsucces®f the EUbrewing
sectorrelieson the EUconnectingits internal market to
the rest of the world.

TheEUbrewingsectorhasbenefitted from the EUtrade
policy of liberalisationand opening new markets, and
viceversa,the openand globalnature of the EUbrewing
sectorcontributesto the EUpolicy agendaof remaining
anopenandtransparenteconomy

Furthergrowth both within and outside of EUwill very
much rely on continued trade liberalisationmeasures,
strengtheningeconomicrelationsaswell assupportive
legislativeand governancdrameworksthat enablethe

sustainable development of the whole supply chain
covering issuesranging from employment, taxation,
sustainable production and consumption, to

environmentalpolicy,food safetyand food security
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Breweries in Every EU28 Countriefesilience and Entrepreneurship

A

EU Brewing Sector N 2
No. of Breweries in Towns and Cities* * . .+ &

Distribution of breweries in EU28
(location shown in registered towns and
cities). There are now around 7,500

TheEuropearbrewingsectoris increasinglyibrant
Thisis reflectedin the growth of smalland medium
sizedbrewersin the EUaswell asinnovationwithin
the categoryby smalland big brewersalike,

New styles of beer and flavours are constantly
introduced Low and zero % alcoholbeersis alsoa
growingtrend, allowingconsumerdo enjoy beer at
different moments

Source: GIS mapping by author, based on the Brewers of Europe Statistics

A é afa A A
A A A A A
A, A Ak
A‘ & A A Ma at o “A
4 A "aa ry A
A A A A A & A an A A
4 A A Ashagt A A A ,ﬂi‘
A A
114‘3 ']

The Europeanbrewing sector has demonstratedits
resilience,entrepreneurshipand global leadership
and will continue to innovate and lead the global
beerdevelopmentin the future!
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Global Beer Market Overview

Global Market Overview

16

European Union

NonEU Western Europe
CEE and Central Asia
Middle East and North Africa
East Asia and Pacific

South Asia

SubSaharan Africa

North America

Latin America and Caribbean

The study covers 180 countries in the

world, grouped under 9 geographical
regions.
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Global Beer Market Overview
EU28c Overview of Beer Import by Regions from 1993 to 2012

EU28 - Total Import (1993 to 2012)

5% of the total imported beer of EU28
countries between 1993 and 2012 was fro
third countries.

European Union
629,724,705 (hl)
95%

60,000,000

EU28¢ Annual Import (1993 to 2012)

50,000,000

40,000,000 = -
30,000,000 — European Union
NonEU Western Europe
- CEE and Central Asia
Middle East and North Africa
20,000,000 — East Asia and Pacific
South Asia
SubSaharan Africa
10,000,000 North America
Latin America and Caribbean
0

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Import Quantity (Hectoliters)
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Global Beer Market Overview
EU28c Overview of Beer Expolly Regions from 1993 to 2012

EU28 -Total Export (1993 to 2012)

North America

210,817,395 (hl) About 3®% of the totalexported beer of

23% . EUZ28countries between 1993 and 2012 wag
destined for third countries.

European Union

629,724,705 (hl) ' \‘--—-....

East Asia & Pacific
27,192,875 (hl)
3%

80,000,000
Eu28 - Annual Export (1993 to 2012)

70,000,000

60,000,000 I I
50 000,000
European Union
£40,000,000 Non-EU Western Europe
CEE and Central Asia
30,000,000 Middle East and North Africa
I I I East Asia and Pacific
I South Asia
20,000,000 SubSaharan Africa
North America
10,000,000 Latin America and Caribbean
0

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

)

t Quantity {(Hectoliters

Expor
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GlobalBeer MarketOverview
NonEU Western EuropeOverviewof Beerlmport by Reqions from 1993 to 2012

Non-EU Western Europe - Total Import (1993 to 2012)
’: (.-.

95% of the total imported beer of NelBU

European Union
17,736,735 (hl)
95%

Western Europe between 1993 and 2012 w
from EU28 countries.

Non-EU Western Europe - Annual Import (1993 to 2012)

1,600,000
1,400,000
1,200,000

1,000,000 ’
e European Union

= il
— — | Norn-EU Western Europe

800,000 - = = = = m B CEE and Central Asia
Middle East and North Africa

600,000 East Asia and Pacific
South Asia

400,000 SubSaharan Africa
North America

200,000 Latin America and Caribbean

0

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Import Quantity (Hectoliters)
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GlobalBeer MarketOverview
Non-EU Western EuropeOverviewof Beer Exporby Regions from 1993 to 2012

Non-EU Western Europe - Total Export (1993 to 2012)

A
European Union
95%of the total exported beeof NonEU 1,037,060 (hl) North America
Western Europe between 1993 and 2012 w 95% 38,315 (hl)

3%

destined for EU28 countries.

Non-EU Western Europe - Annual Export (1993 to 2012)

120,000

2
g

r

80,000

European Union
NonEU Western Europe
60,000 CEE and Central Asia

Middle East and North Africa
East Asia and Pacific
40,000 s South Asia
- SubSaharan Africa
North America
20,000 Latin America and Caribbean
0

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Export Quantity (Hectoliters)
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Global Beer Market Overview
CEE & Central AgigDverviewof Beer Importy Regions from 1993 to 2012

CEE & Central Asia- Import (1993 to 2012)

European Union
20,051,510 (hl)

4 26%
C';'égif:’gg'(ﬁﬁia 26% of the total imported beer of Central &
" 200 Eastern Europe and Central Asia between
1993 and 2012 was from EU28 countries.
CEE & Central Asia - Annual Import (1993 to 2012)
12,000,000

10,000,000

8,000,000

6,000,000

4,000,000

2,000,000 I I I
- m m I m AN

0
1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

European Union

NonEU Western Europe
CEE and Central Asia
Middle East and North Africa
East Asia and Pacific

South Asia

SubSaharan Africa

North America

Latin America and Caribbean

Import Quantity (Hectoliters)
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CEE & Central AsidDverviewof Beer Exporby Regions from 1993 to 2012

CEE & Central Asia - Total Export (1993 to 2012)

Py

Export Quantity (Hectoliters)

European Union
5,627,720
9%

CEE & Central Asia
55,173,020 (hl)
B87%

Middle East &
= North Africa
1,362,835

9,000,000
8,000,000

7,000,000

2%

CEE & Central Asia - Annual Export (1993 to 2012)

6,000,000

5,000,000

4,000,000

3,000,000

2,000,000

1,000,000 I
0 — — e - = = W
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9% of the total exported beer of Centr&l
Eastern Europe and Central Asia between

1993 and 2012 was destined for EU28
countries.

European Union

NonEU Western Europe
CEE and Central Asia
Middle East and North Africa
East Asia and Pacific

South Asia

SubSaharan Africa

North America

Latin America and Caribbean

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012
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GlobalBeer MarketOverview

East Asia & PaciftccOverview ofBeer Importby Regions from 1993 to 2012
East Asia & Pacific - Total Import (1993 to 2012)

26% of the total imported beer of East Asia
Pacific between 1993 and 2012 was from
EU28 countries.

North America
17,131,995 (hl)
17%

Latin America &
Caribbean
9,192,205 (hl)
9%

East Asia & Pacific
48,913,150 (hl)
47%

European Union
27,192,875 (hl)
26%

East Asia & Pacific - Annual Import (1993 to 2012)
10,000,000
9,000,000
8,000,000
7,000,000
6,000,000

5,000,000
= g B
4,000,000 B B

]
i
_ |
3,000,000 I I
2,000,000
1,000,000 I
0

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

CEE and Central Asia .
Middle East and North Africa
East Asia and Pacific

South Asia

SubSaharan Africa

North America

Import Quantity (Hectoliters)

- :
European Union » /
NonEU Western Europe 4
Latin America and Caribbean
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East Asia & PaciftcOverview ofBeer Exporby Regions from 1993 to 2012

East Asia & Pacific - Total Export(1993 to 2012)
North America

7,165,080 (hl)
11%

European Union

4,448,140 (hl) East Asia & Pacific
7% 48,913,150 (hl)
79%
East Asia & Pacific - Annual Export(1993 to 2012)
6,000,000
5,000,000

4,000,000 I

— i B
_ = B m B
3,000,000 W ]
_ | ||
N | -1l
2,000,000 0
l 0
1,000,000 I
0

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Export Quantity (Hectoliters)
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7% o0f the total exported beer of Eagtsia &

Pacific between 1993 and 2012 was destine
for EU28 countries.

European Union » /
NonEU Western Europe 4
CEE and Central Asia . :
Middle East and North Africa
East Asia and Pacific

South Asia

SubSaharan Africa

North America

Latin America and Caribbean
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GlobalBeer MarketOverview
LatinAmerica & Caribbeart Overview ofBeer Importby Regions from 1993 to 2012

Latin America & Caribbean - Annual Import (1993 to 2012)

European Union 7.000.000
Non-EU Western Europe T
CEE and Central Asia

Middle East and North Africa 6,000,000
East Asia and Pacific

South Asia
SubSaharan Africa
North America
Latin America and Caribbean

5,000,000

4,000,000

3,000,000
2,000,000
. 1,000,000
. ‘ I I I I I I
2 1 0

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Import Quantity (Hectoliters)

Latin America & Caribbean - Total Import (1993 to 2012)

European Union
5,905,860 (hl)
11%

North America
23,121,910 (hl)
41%

Latin America &
Caribbean
11% of the total imported beer dfatin 26'68;;15 (hi

America & Caribbeabetween 1993 and

2012 was from EU28 countries.
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GlobalBeer MarketOverview
LatinAmerica & Caribbeart Overview ofBeer Exporby Regions from 1993 to 2012

Latin America & Caribbean - Annual Export (1993 to 2012)

European Union
Non-EU Western Europe 30,000,000
CEE and Central Asia
Middle East and North Africa
East Asia and Pacific

South Asia

SubSaharan Africa

North America

Latin America and Caribbean

25,000,000

20,000,000

15,000,000

10,000,000

5,000,000 I I I I
a i

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Export Quantity (Hectoliters)

Latin America & Caribbean - Total Export (1993 to 2012)

East Asia & Pacific
9,192,205 (hl)
3%

European Union
15,444,730 (hl)
6%

North America
223,810,215 (hl)
81%

Latin America &
Caribbean
26,682,415 (hl)
10%

6% o0f the total exported beer oLatin
America & Caribbeabetween 1993 and

2012 was destined for EU28 countries.




Global Market Overview 27

GlobalBeer MarketOverview
Middle East & NorthAfricac Overview ofBeer Importby Reqgions from 1993 to 2012

Middle East & North Africa - Total Import (1993 to 2012)

75% of the total imported beer of Middle
East & North Africa between 1993 and 2012

Middle East & :
North Africa was from EU28 countries.

329,165 (hl)
3%

[ =

European Union
8,799,155 (hl)
75%

CEE & Central Asia
1,362,835(hl)
12%

East Asia & Pacific
468,630 (hl)
4%

Middle East & North Africa - Annual Import (1993 to 2012)

1,400,000

1,200,000
1,000,000

800,000 European Union

|
-
|| ] - =
|| Non-EU Western Europe
e CEE and Central Asia

600,000 _— =] Middle East and North Africa

East Asia and Pacific

South Asia
400,000 = SubSaharan Africa

= North America
200,000 I I I Latin America and Caribbean
o @ H = I

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Import Quantity (Hectoliters)
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GlobalBeer MarketOverview
Middle East & NorthAfricac Overview ofBeer Exporby Regions from 1993 to 2012

Middle East & North Africa - Total Export(1993 to 2012)

North America
47,725 (hl)
9%

21%of the total exported beer of Middl&ast

& North Africa between 1993 and 2012 was
destined for EU28 countries.

Sub-Saharan Africa
37,670 (hl)
7%

Middle East &
North Africa
329,165 (hl)

60%

European Union
112,940 (hl)
21%

Middle East & North Africa - Annual Export (1993 to 2012)

120,000

3
o
5

i

80,000

European Union

NonEU Western Europe
CEE and Central Asia
Middle East and North Africa
East Asia and Pacific

South Asia

SubSaharan Africa

North America

Latin America and Caribbean

60,000

40,000
20,000 — I - I I

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Export Quantity (Hectoliters)
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GlobalBeer MarketOverview

North Americac Overviewof Beerlmport by Regions from 1993 to 2012

40% of the total imported beer of North
America between 1993 and 2012 was from
EU28 countries.

European Union

NonEU Western Europe
CEE and Central Asia
Middle East and North Africa
East Asia and Pacific

South Asia

SubSaharan Africa

North America

Latin America and Caribbean

Import Quantity (Hectoliters)

40,000,000
35,000,000
30,000,000
25,000,000
20,000,000
15,000,000
10,000,000

5,000,000

0

North America - Total Import (1993 to 2012)

North America
84,339,565 (hl)
16%

European Union
210,817,395 (hl)| - ..
40%
Latin America &
Caribbean
223,810,215 (hl)
43%

North America - Annual Import (1993 to 2012)

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012
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GlobalBeer MarketOverview
North Americac Overview ofBeer Exporby Regions from 1993 to 2012

North America - Total Export (1993 to 2012)

East Asia & Pacific
17,131,995 (hl)
13%

- European Union | .
North America - 4,174,775 (hl)
84,339,565 (hl)

3%
65%

Latin America &
Caribbean
23,121,910 (hl)
18%

3%of the total exported beer of North
America between 1993 and 2012 was
destined for EU28 countries.

North America - Annual Export (1993 to 2012)
10,000,000

9,000,000
European Union
NonEU Western Europe
CEE and Central Asia
Middle East and North Africa

East Asia and Pacific 6.000.000
South Asia e
SubSaharan Africa : 5,000,000
North America
Latin America and Caribbean 4,000,000
3,000,000
2,000,000
1,000,000
0

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

8,000,000

7,000,000

Export Quantity (Hectoliters)
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GlobalBeer MarketOverview
South Asia Overviewof Beerlimport by Reqgions from 1993 to 2012

South Asia - Total Import (1993 to 2012)

19% of the total imported beer of South Asi
between 1993 and 2012 was from EU28
countries.

South Asia
230,490 (hl)
22%

East Asia & Pacific
518,185 (hl)
49%

Latin America &
Caribbean
90,745 (hl)

9%

European Union

194,255 (hl)
19%
South Asia - Annual Import (1993 to 2012)

180,000

160,000
v
@ 140,000
x
£ 120,000
T Bl European Union
< 100,000 I NonEU Western Europe
= [ | [0 CEE and Central Asia
S 80,000 Middle East and North Africa
3 Il East Asia and Pacific
= 60,000 South Asia
=] I SubSaharan Africa
(=1
£ 40,000 —

= - m - North America
Latin America and Caribbean
20,000 I I I I
, | 1

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012
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GlobalBeer MarketOverview

South Asia Overview oBeer Exporby Regions from 1993 to 2012
South Asia - Total Export (1993 to 2012)

North America South Asia
281,465 (hl) 230,490 (hl) 7%of the total exported beer of Southsia
19% 16% between 1993 and 2012 was destined for
EU28 countries.
Middle East &
North Africa
133,630 (hl)

9%

European Union
100,265 (hl)
7%

East Asia & Pacific
719,270 (hl)
48%

South Asia - Annual Export (1993 to 2012)

300,000

250,000

200,000

European Union

NonEU Western Europe
CEE and Central Asia
Middle East and North Africa
East Asia and Pacific

South Asia

SubSaharan Africa

North America

Latin America and Caribbean

150,000

N
|
100,000 .|
[ |
50,000 = _ u
B ;lii.. - I
Ol==llII- sanninl

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Export Quantity (Hectoliters)
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GlobalBeer MarketOverview
SubSaharan Africg Overviewof Beerlmport by Regions from 1993 to 2012

Sub-Saharan Africa - Total Import (1993 to 2012)

62% of the total imported beer of Sub

Sub-Saharan Africa
5,223,945 (hl)
35%

Saharan Africa between 1993 and 2012 wa
from EU28 countries.

European Union

3,000,000

2,500,000

9,270,420 (hl)
European Union
NonEU Western Europe

62%
CEE and Central Asia

| J
Middle East and North Africa
East Asia and Pacific
South Asia £ 1,500,000 o
SubSaharan Africa
North America
Latin America and Caribbean 1,000,000 :
500,000
11 I 1 RN
= m i il

0
1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Sub-Saharan Africa - Annual Import (1993 to 2012)

2,000,000

Import Quantity (Hectoliters)
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GlobalBeer MarketOverview

SubSaharan Africg Overviewof Beer Exporby Reqions from 1993 to 2012

Sub-Saharan Africa - Total Export (1993 to 2012)

Sub-Saharan Africa
5,223,945 (hl)
83%

European Union

NonEU Western Europe
CEE and Central Asia
Middle East and North Africa
East Asia and Pacific

South Asia

SubSaharan Africa

North America

Latin America and Caribbean

Export Quantity (Hectoliters)

i
—

900,000
800,000
700,000
600,000
500,000
400,000
300,000
200,000
100,000

0

European Union

8% of the total exported beer of SuBaharan

Africa between 1993 and 2012 was destine

501,700 (hl) for EU28 countries.

8%

Latin America &
Caribbean
247,355 (hl)

4%

o

I |‘|‘ |
|_|IIII|I||I| |

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Sub-Saharan Africa - Annual Export (1993 to 2012)
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Global Development and Trends

The European Commission believes that in the future, 90% of economic growth will take place outside Europe. The
continued prosperity of the EU block depends on connecting to that growth and therefore it is ever more
important for business and policy makers to understand the dynamics and interplay of the global changes.

Over recent decades, there have been major changes in beer consumption around the world. The important global P
dynamics that impact on the consumption trends and patterns of beer include income growth, demographics,
urbanisation, trade, migration and international mobility, foreign investments, and regulatory and other

constraints. Driven by the changing global demand, trade has grown substantially in volume and value, which in ,\7
turn has significant effects on the global beer consumption trends and patterns.
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Beer Consumption TrendsPer Capita Level

Beer consumption per capita 2011

85¢ 140litres/ person
61(84 . . . .
38¢ 60 The greatest potential for brewers is in the developing
17¢ 37

occle markets.

No data

Source: GIS Mapping by author, based on Canadean 2012 data
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Beer Consumption TrendsProjected Changes

Beer consumption per capita projected chan@€422017%

101- 250 %
51¢ 100 %
25¢50 %
1¢24%
no growth
no data

1 Source: GIS mapping by author, based on Canadean 2012 data
2 Source: Swinnen, J. F. M. (2011). The Economics of Beer. Oxford: Oxford University Press.

Beer consumption rises with income, bastatisticalstudy
has shown that at about income level of 12,000 USD, per

capita consumption starts tevel off. In high income
countries, competition from wine and spirits increases.
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Income Effectg Global Income Distribution
World IncomeDistribution (2012)

The beer consumption per capita pattern closely resemble

0 Middle income (between USD 403@476) that of the global income distribution patterns. A general
Low income (less than USD 4036) . . . : :
No data trend is that beer consumption rises as income rises.

High income (more than USD 12476)

Source: GIS Mapping by author, based on World Bank 2012 Data
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Income Effectg Global Income Growth

Income growth of world countries 1992011

The combination of trade liberalisation and subsequent inco
growth over the past two decades has driven growth of beer
production and consumption in countries including Brazil,

Less than 25 % China and Russia. From close to zero beer consumption in

76¢ 100 %
51-75%
26-50 %

No data

1980s, China now consumes 20% of all beer in the world.

Source: GIS Mapping by author, based on World Bank 2012 Data
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UrbanisatiorEffectsc an Urbanising World

41

World UrbanisationRates (2012)

M 70c100%
50-70 %

25-50 % ; The world is rapidlyrbanising Globally 50% of the world
" less than 25% population lives in urban areas

Source: GIS Mapping by author, based on World Bank 2012 Data
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UrbanisationEffectsc UrbanisationRates

Urbanisationrate changes 1992012

. 2 -r—“::;’?}}:s TSR e

P & e
y _— 3 S" :
==

"

o
o Sy

Rapid growth

Higher than average growth China has seen the most dramatic growthurbanisation
Average growth

Negative growth over the pastecades, a trend that will continue in the

No data

future. Russias one ofthe few countries withshrinking
urban developments.

Source: GIS Mapping by author, based on World Bank 2012 Data
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UrbanisationEffectsc Rise of Global Cities

Population in urban areas with more than 1-million inhabitants

' NDFyAAlFGA2Y FYR SaLSOALtte GKS|

= 100,000,00% 300,000,000 - implications for business strategy. Metropolitan and cosmopolitan cities
35,000,00% 100,000,000 - . o .
- 1o,ooo,ooi35,ooo,ooo EEGE where the trend setting global citizens gather. This means

e 19:900,000 fundamentally different marketing and distribution strategies focusing d

premium products targeted at urban centres with more personally
Source: GIS Mapping by author, based on World Bank 2012 Data appealing marketing channels and distribution channels.
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Demographic Effects Growing Population

Projected btal population changes2011-2025

50488 % Re - Over the coming decades, Africa will experience the most
28 % ' : rapid population growth. By 205@tal populationin Africa

—Riie will double from today adding another 1 billion to the tdtal

1 Source: United Nations, Department of Economic and Social Affairs, Population Division
(2015). World Population Prospects: The 2015 Revision. New York: United Nations
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Demographic EffectsConsumer Base

Male populationaged between 1814 (2012)

>

Traditionally, malgpopulation in the age group of 18 to 44
are the consumers who drink the most beer

64,000,000%, 340,000,000
36,000,00% 64,000,000
16,000,00%, 36,000,000
550,001¢ 16,000,000
10,326¢ 550,000

No data

Source: GIS mapping by author, based on World Bank 2012 Data
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Demographic EffectsConsumer Base

Male populationaged between 1814, projected change2011-2025

According tathe projectiong / KA Yl Q& LJ2 LJdzt |

B 151c268%

101¢ 150 % . over the coming decademdia and the African continent are
B 05 expected to maintain relatively young populatiorss the beer
- 2c0% drinking malepopulationages in many traditional beer markets,

women beer consumer represengsgrowing market segment and
more tailored beer products are developed.

Source: GIS mapping by author, based on World Bank 2012 Data
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Trade Policg EU Expansion & Trade Agreements in 1995

EU and preferential trade agreement partners (1995)

EU expansion over the
last two decades has
created one of the

biggest economies and
trading entities in the
world.

I euis

[ Countries with which EU has a preferential agreement

Source: GIS mapping by author, based on WTO Trade Agreements Database
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Trade Policg EU Expansion & Trade Agreement2®4

EU and preferential trade agreement partners (2004)

EU trade policy
matters not only
to the EU, but alsg
to the world.

I Euis
Bl Eu2s

[ Countries with which EU has a preferential agreement

Source: GIS mapping by author, based on WTO Trade Agreements Database
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Trade Policg EU Expansion & Trade Agreement&07

EU and preferential trade agreement partners (2007)

The EU plays a
critical role in the
WTO multilateral
trading system.

W Eu2s
Bl Eu27

[ Countries with which EU has a preferential agreement

Source: GIS mapping by author, based on WTO Trade Agreements Database
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Trade Policg EU Expansion & Trade Agreement2013

EU and preferential trade agreement partners (2013)

Regional and bilateral
trade agreements
havebeen on the rise
in the last 20 years.

W Eu 27
Bl Eu2s

[ Countries with which EU has a preferential agreement

Source: GIS mapping by author, based on WTO Trade Agreements Database
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Trade Policg Import Tariff

Bound @riff on Beerimports (2015)

101¢ 1200 %
61¢ 100 %
46¢ 60 %
31¢45%
16¢ 30 %
1¢15 %

Preferential trade agreements effectively resulted in the
reduction of import tariffs. However, in particular naariff
zero tariff barriers remain an important issue especially for small ang

no data

medium European Uniofbasedbrewers that rely on export
Source: GIS mapping by author, based on WTO Trade Agreements Database for international eXpanSionS.
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European Brewers are Global Brewers

Historically, beer has always played a strong role in facilitating interaction between societies.
Various studies argue that the history of beer has co-evolved with the history of agriculture,
proliferation of technology, innovation and urbanisation.

Over the recent decades, the trading ties of EU brewers have extended to 123 countries in the world
outside of the EU. EU28 member countries are among the top three import partners of no less than
97 countries outside of EU.

The EU is also home to headquarters of the w o r llatgéstsbrewing companies. These multinationals
are global front-runners in terms of investment in emerging markets across the African continent,
Asia-Pacific and South America.
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EU Brewing Firm Distribution

Number of Active Breweries in EU28 (2014)

Malta |
Worldwide Distribution of Brewing Firms — wenteus »
Bulgaria ®

Sub-Saharan Africa l,_Western Europe Romania m

1% N 3%

Latvia

Portugal
Slovakia
Finland
Ireland

Hungary

Slovenia
Lithuania -
Poland  I—
Denmark  IEE—
Sweden I
Belgium I
Austria I

Netherlands  IEEEE—

g Spain
CIflc Czech Republic
Italy
France
Germany

United Kingdom

There are novaround 7,500 breweries the EU28accountingfor
46% of the total worldwide.This total doubles fronthe number in

2010- with around 650 more openings in 2014 alone, representi
an 11% increase fro2013

Source: Calculations by author, based on Orbis Database
(2014) and The Brewers of Europe Statistics (2014)
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Every ELP8 Country has its breweries (@52015) 2 ‘

EU Brewing Sector N There isa growingnumber of small and
No. of Breweries in Towns and Cities . :
medium brewers in EU. Consumers are

: increasingly interested in products with
A characteristics such as local culture, hana
craft, sustainable and ethical production,
A - history and heritage. Beer serves this
A - A interest well. With its long tradition and
; heritage, the European brewing sector wi
“t C s ] continue its leadership role in the global
P beer market.
pag

N
A
Source: The Brewers of Europe gtatistiés 2&1‘5, GIS {Tfappinﬁ by author

AR
A A A
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Global Beer TradNeEwork (Aggregatedl 993 to 2012)
Trade[ AY 1l 3Sa) oWnnn | {5

Exporting Importing Trade linkages
Countries Countries (Hectoliters of Beer)

* Size representsthe trade value

- Countries with which EU28 are among the top three import partners

Figure: Geographical layout of the global trade network of beer. The sizes of th : :
circles represent the total import/export values (summed from 1993 to 2012) of The tr"?ldm_g ties of EU28 members extend to 12:_3
given country, and the thickness of the lines represent the trade linkage value | &8l A1 IEEHTRR RIS orH e 2iale = B4 L=l prlolsi oo blalidl
between two countries. Only trade linkages with valgesater than10,000 are among the top three import partners of no lesg
hectoliters are shown. IntrEU28rade values and linkagesse NOT included. than 97 countries outside of EU.

Source: GIS mapping by author, based on FAOSTAT database 1993 to 2012
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Global Beer Tradsetwork (19930 2012)
Trade patterns growth

57

8,000,000

7,000,000

6,000,000

5,000,000

4,000,000

3,000,000

Traded Qntity(Tonnes)/Traded Value ('000 USD)

2,000,000

1,000,000

1993

1994

Total Beer Traded Worldwide Between 1993 and 2012 (excluding intra EU Trade)

35%

million hectolitres of beer was traded

around the world. The traded volume ha 30%
more than tripled in 20 years with

average annual growth of 8%. 25%

20%

g 1%

10%

5%

0%
-5%

-10%

-15%
1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

mmmm Total Quantity(metric tonnes) mmmm Total Value ('000 USD) ==Year on year % change on traded quantity

* For side by side comparison of traded quantity and traded value, metric tonnes and 1000 USD are used respectively. 1 metric ton = 10 hectolitres

Year on Year Changes in%
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Global Beer Tradsetwork (19930 2012)
World Traded Quantity in Beer Breakdown by Region

World Traded Quantity in Beer between 1993 and 2012
(excluding intra EU trade)

EU - North America
200 million hl

EU - MENA /
8 Million hl EU - South Asia
300,000 hl

EU - Latin America & Caribbean
2 mllicnnl EU - Sub-Saharan Africa
10 million hl

EU - East Asia & Pacific
30 million hl

Trade between
rest of the world
500 million hl

EU - World
330 million hl

EU - Non EU W. Europe
20 million hl

EU - CEE & Central Asia
26 million hl

Between 1993 and 2012, a total of 880llion hectoliters
of beer was traded around the worl@éXcludingintra EU

trade). Trading between the world and EU28 accounted
40 % of the world total, or 330 millidmectoliters.

{26008V 1dziK210a O1-0at1-ir2y 61-45R 2y CTh{¢1¢
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Global Beer Trade Network (1993 to 2012)
Beer Traded between EU and the Rest of the World

Beer Traded (hectoliters) between EU and the Rest of the World
(aggregated from 199@8nd2012)

EUto EU:
629,724,710

Imports from EU: 17,736,740
Exports to EU: 1,037,060

Imports from EU: 20,051,510
Exports to EU: 5,627,720

Imports from EU: 210,817,400
Exports to EU: 4,174,780

South Asia

Imports from EU: 194,260
Exports to EU: 100,270

Imports from EU: 8,799,160

Exports to EU; 112,940 \

Imports from EU: 27,192,880
Exports to EU: 4,448,140

Imports from EU: 9,270,420
Exports to EU: 501,700

Imports from EU: 5,905,860
Exports to EU: 15,444,730

EUcountriesboth import and export beet
The continued succesof the EUbrewing

sector relies on the EU connecting its
internal marketto the rest of the world.

Source Calculations and illustration by author based on FAOSTAT



European Brewers are Global Brewers

Global Beeffrade (19930 2012)
EU28 Export Market Trends (All Regions)

60

Export Quantity (Hectoliters)

80,000,000

70,000,000

60,000,000

50,000,000

40,000,000

30,000,000

20,000,000

10,000,000

European Union

Noi+EU Western Europe
CEE and Central Asia
Middle East and North Africa
East Asia and Pacific

South Asia

SubSaharan Africa

North America

Latin America and Caribbean

1993 1994 1995 1996 1997

EU28 - Annual Export (1993 to 2012)

In terms of expormarkets,trading within EU has the

biggest share over the last 20 yedkmrth America is the
largestmarketoutside EUEastAsiahasshown the hi
growth as an export market in the last 20 years.

“i
2000 2001 2002 2003 2004 2005

1998 1999

2006 2007 2008 2009

2010

2011

2012
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Global Beeffrade (19930 2012)
EU Export Market TrendsExcluding Intra EU and North America

EU28 - Annual Export excluding intra-EU and North America (1993 to 2012)

Bl European Union
9,000,000 = NorrEU Western Europe . . . .
I CEE and Central Asia The trading dynamicwith emerging
[ Middle East and North Africa : : : :
B East Asia and Pacific markets in Africa, Asia and Latkmerica
South Asia
8,000,000 Bl SubSaharan Africa A -
Bl North America _ useexportsastheir malnlnternatlonal
[/ Latin America and Caribbean
expansion strategy, and will become
7,000,000 - . . :
Increasingly important for the wider
segment of crafbeers aonsumers are
6,000,000 illi . .

5,000,000

4,000,000

Export Quantity (Hectoliters)

3,000,000

2,000,000

1,000,000

1993 1994 1995 1996 1997 1998 1999 2004 2008 2009 2010 2011 2012
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Structural Position of EU within the Glolgder Trade&System
Topological Representation of tiideer TraddNetwork

PO o

Source: Visone Network Visualisation by author with graphic design enhancements, based on
FAOSTAT Database 1993 to 2012. Intra-EU trade linkages and values are included.

The topological layout of the global trade
network of beer is obtained by applying
what is called the forcelirected algorithm.
The algorithm acts as a balanced spring
system that minimises the energy in the
system. As a result, highly connected
countries are generally placed at the cent
of the network (i.e. West European
countries, China and USA), while less
connected countries are placed at the
edges of the figure. The positions of the
countries are determined by their bilateral

' links as well as by the indirect effect of

others. It shows the position of each
country relative to all the other countries
and depending on the entire trading
system.
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Structural Position of EU within the Global Trade System
Topological Representation of the Tradetwork¢ Regional View

European Union

NonEU Western Europe
CEE and Central Asia
Middle East and North Africa
East Asia and Pacific

South Asia

SubSaharan Africa

North America

Latin America and Caribbean

The EU brewing sect@s the most
structurally connected in the
global trade system. Over the
recent decades, the trading ties o
EU brewerdave extendedo 123

countries in the world and the EU
brewers are among the top three

trade (import from EU) partners of
no less than 97 countries outside

of EU.

Source: Pajek network visualisation by author with graphical design enhancements, based on FAOSTAT Database
1993 to 2012. Intra-EU trade linkages and values are included.
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Global Beer Investment Netwo(Rs 0f2014)

Headquarter . Subsidiary ——HEadquarterg
Location Location Subsidiary linkages

* Size represents the number of HQubsidiary linkages

The EUibomel(l 2 GKS KSI RljdzZr NOSNRE 2F GKS 42 NI
the global commandenters.Only a few global cities are in the powerful position of
sending out global investment ties. The EU brevegestheglobalfront-runners interms of
Source: : investmentsin emerging markets such as China and various African nations. The map
ource: GIS mapping by author, o : : .
ey ram shows the globaheadquartersand subsidiary linkages (greenfield investment and M&A
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Trade and Investment as a Force for Sustainable Development

The EU brewing companies are not only important for the EU economy, but also contribute to the development of
emerging economies, including developing countries. By setting up production locally in emerging markets,
investments by the brewing sector contribute to the prosperity of the third countries by generating a high level of
local employment, enforcing solid standards in terms of sustainable development and human rights for both itself
and suppliers.

With the still huge and growing demand in third countries both for investments and exports, there are untapped
potential for sustained growth of the European brewing sector. However, further growth both within and outside
of the EU will very much rely on continued trade liberalisation measures, strengthening economic relations as well
as supportive legislative and governance frameworks that enable the sustainable development of the whole
supply chain covering issues from employment, taxation, sustainable production and consumption, to
environmental policy, food safety and food security. The focus on sustainable development is at the centre for
future growth strategies.
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Supply Chain Security e beonmen
Local Sourcing and Vertical Integration
World Trade Flows in Barley (2012)
Exporting Importing Trade linkages
Countries Countries T s wanan g

High quality barley suitable for beer malting is only grown in a few places on earth. To ensure supply chain

for the global brewing operations, both trade policy to facilitate agricultural trade and the emphasis on local

sourcing are important.Theemphasis on local sourcing has translated into important shifts in backward linkag
in the brewery sector: contract farming schemes are being set up by the major brewers in countries such as
Ethiopia, India an&¥ietnam andsignificantlybenefit local rural development.

Source: GIS Mapping by author, based on FAOSTAT Database 2012
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Supply Chain Security e evonmen
Water Management
Globhal Overall Water Risk

Overall Water Risk

Low risk (0-1) "'..
Low to medium risk (1-2) -
I Medium to high risk (2-3) Ny

B High risk (3-4)
I c=xtremely high risk (4-5)

- No Data

Source: WRI (World Resources Institute) Aqueduct 2014. Overall
water risk identifies areas with higher exposure to water-related
risks and is an aggregated measure of all selected indicators from
the Physical Quantity, Quality and Regulatory & Reputational Risk
categories.

The EUs far leading the world in water productivity. The
knowhow in water management is much needed around th
world. In countries with water scarcity problems such as
Africancountries and Mexicanitiatives are set ujppy EU
brewers involvingNGOs, local communities, governments a
businesses to improve water management practices. Such
public private partnerships are examples of how private
companies can contribute to the wider development goals c
the emerging and developing nations.
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Supply Chain Security
Logistics and Trade Services

Logistic Performance Index
Overall (2012)

-4.13

-3.52

-3.08

- 265 - The Logistics Performance Index (LPI) ranks 160 countries on six dimensi

2.30 trade - includingcustoms performance, infrastructure quality, and timelinesg
no data [l of shipments- that have increasingly been recognized as important to

development.
Lockof investment in urban infrastructure and logistics services poses maj

bottleneck to the development addditional market opportunities for EU
on World Bank LPI Database 2012 beers.

Source: GIS Mapping Tsui 2015, based
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Focal Countries/Regions
Sub-Saharan Africa

SubSaharan Africa

The combination of future economic
development, demographic changes,
increasing urbanisation and consumption
patterns pointsto Sub Saharan Afrida be
crucial to future growth for the global
brewing industry, especially in terms of
investment targeting the mid to long term.

The African market is not homogenous.
Local brands are a significant cultural stap
Further,the dependence of the economy
on natural resources export means
economic vulnerability. Other structural
vulnerabilities include business and
investment climate, logistics and supply
chain management, as well as legislative
and governance frameworks.

Male population 1844 European brewers are leading investors i
Projected changes 2042025 many African markets and make importan
151¢ 268 % contributions to the development of these

101c 150 % .
51¢ 100 % countries.
1¢50 %
42¢0%

No data
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SubSaharan Africa

EU Beer Exports to Sub-Saharan Africa (1993 to 2012)

250000
Export from EU28 countries to S@aharan
Africaremained at low levels except for a surgg
for a few years around 2008. One of the possi

200000 reasons for the fluctuations in consumer
demand could be attributed to the impacts on
the economy and consumer behavior as a res
of fluctuations in commodity trade in recent

150000
100000
50000 | |
0_---..||Illlllllllllllllllllll ||

1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011

Quantity (tonnes)/Value ('000 USD)

W Traded Quantity mTraded Value

* For side by side comparison of traded quantity and traded value, metric tonnes and 1000 USD are used respectively. 1 metric ton = 10 hectoliters



Focal Countries/Regions
Sub-Saharan Africa

SubSaharan Africa

Sub-Saharan Africa - Annual Beer Import (1993 to 2012)

3,000,000

European Union
NonEU Western Europe . .
CEE and Central Asia of its beer from EU28 countries

Middle East and North Africa between 1993 and 2012.

East Asia and Pacific

South Asia

SubSaharan Africa

North America

Latin America and Caribbean

SubSaharan Africa imported over 60

2,500,000

2,000,000

1,500,000
1,000,000
500,000
R II'IIIIII
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

1993 1994 1995 1996 1997 1998 1999

Import Quantity (Hectoliters)

2010 2011 2012
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Australia
EU Beer Exports to Australia (1993 to 2012)
2 100,000
1o}
o 90,000 ! — T— - (] - T {— ~ 7 -
- the strength of the Australian Dollar.
= 80,000
>
Xe
W 70,000
S
: 60,000
4
3
@
= 50,000
n
2
é 40,000
2
=
< 30,000
g
3
S 20,000
|_
10,000 I I ||
. il
1993 1994 1995 1996 1997 1998 1999 2010 2011 2012

W Traded Quantity (Tonnes) m Traded Value ('000 USD)

* For side by side comparison of traded quantity and traded value, metric tonnes and 1000 USD are used respectively. 1 metric ton = 10 hectoliters
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Australia

Australia— Annual Beer Import (1993 to 2012)

2,500,000

European Union
NonEU Western Europe
CEE and Central Asia i i i

Middle East and North Africa !mports elie playlng el In(_:reasmgly
East Asia and Pacific important role, as Australian

South Asia
SubSaharan Africa consumers become more

North America Cosmopolitan.

Latin America and Caribbean

2,000,000

1,500,000

1,000,000

) I | | | ‘ | ‘ | |
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

1993 1994 1995 1996 1997 1998 1999 2010 2011 2012

Import Quantity (Hectoliters)
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China "
China
EU Beer Exports to China (1993 to 2012)

120,000

100,000
'g The rise of consumption in China is
S spectacular. From close to zero bee
% 80,000 consumption in the 1980s, China
TE now consumes 20% of all beer in t
3 world.
% 60,000
E 40,000
a
£

: || | | |

1993 1994 1995 1996 1997 1998 1999 2010 2011 2012

W Traded Quantity (Tonnes) m Traded Value ('000 USD)

* For side by side comparison of traded quantity and traded value, metric tonnes and 1000 USD are used respectively. 1 metric ton = 10 hectoliters
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China 8
China
China - Annual Beer Import (1993 to 2012)
1,200,000
Bl European Union
I NonEU Western Europe
[l CEE and Central Asia
[ Middle East and North Africa
Il East Asia and Pacific
1,000,000 South Asia
I SubSaharan Africa EU iS the numbeone
I North America
[ Latin America and Caribbean import partner for China.
Per capitébeer
800,000 consumptionin China is
2 still low, at 24liters per
% capita, comparing to the
z average of 70iters per
g 600,000 capita in the EU countries.
5
£
=
E
400,000
- I I I I I I |
0
1993 1994 1995 1996 1997 1998 1999 2004 2005 2006 2007 2008 2009 2010 2011 2012
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Focal Countries/Regions
India

79

1800

1600

5
=}

1200

1000

800

600

Traded Qntity(Tonnes)/Traded Value ('000 USD)

400

200

0

1993

EU Beer Exports to India (1993 to 2012)

Traditionally, alcohol has an ambivalent place in
LYRALF Qa OdzZ GdzNB | yR K

endorsing intoxicating drinks on the one hand a
anti-alcohol sentiment in the recent decades on
the other. In additional, stringent regulations on

alcoholic beverages consumption and distributio
which differ from state to state make India a
difficult market. However, even though the volu
is relatively low, the Indian beer market has bee
growing at a staggering rate of 11% annually
between 1999 and 20009.

1994 1995 1996 1997 1998 1999

W Traded Quantity (Tonnes) m Traded Value ('000 USD)

2010

2011

* For side by side comparison of traded quantity and traded value, metric tonnes and 1000 USD are used respectively. 1 metric ton = 10 hectoliters

2012
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India

India - Annual Beer Import (1993 to 2012)

60,000

European Union

NonEU Western Europe
CEE and Central Asia
Middle East and North Africa
East Asia and Pacific Even at the low beer
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Russia

EU Beer Exports to Russia (1993 to 2012)
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Russia

Russia— Annual Beer Import (1993 to 2012)
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Russian market still holds a lot of
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Austriac Global Network Position

o i Between 1993 to 2012, Austria has trade
relations with 69 countries in the woAd

Arrgenia

KeoR ; i No 1 beer sales destination:
- = outside EU:Switzerland
= within EU:ltaly

Lit@ria No 1 beer import origin from:
» outsideEU: Mexico
/! = within EU: Germany

*See datasheets for detailed import/export
e ranked countries

Ranking in EU total sales destinations:
» outsideEU: 14 1,681,475hl)

= within EU: 11 8,804,890 hl)

. L i o Ranking in EU total imports from:
@""’4‘_ = outsideEU: 17 (329,905 hl)
Tt AzerBhijan = within EU: 10 (9,403,140 hl)

Motdova

1 The diagram shows the structural position of Austria in the global trade system of beer and the connection between and among Austria and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
Japan Taiwan Japan Australia Australia
Singapore Japan Australia Japan New Zealand
Australia China Hong Kong S. Korea Japan
Hong Kong [Hong Kong Mongolia New Zealand S. Korea
Thailand Singapore Mongolia China
Switzerland | Switzerland Switzerland Switzerland Switzerland
Moldova Serbia Russia Russia
Albania Albania Ukraine
Russia Ukraine Albania
Bosnia&Herzegovin Serbia
Hungary Italy Italy Italy Italy
Italy Romania Hungary Hungary Germany
Romania Hungary Germany Germany Slovenia
Sweden Croatia Czech Rep. Slovenia Hungary
Germany Slovenia Slovenia Czech Rep. Slovakia
Argentina Brazil Colombia Colombia Brazil
Mexico Chile Chile
Guatemala
Oman Oman Israel Israel
Israel Oman
USA USA USA USA Canada
Canada Canada Canada Canada USA
Maldives India
S. Africa S. Africa S. Africa
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Iceland
S’.@:a
Ghana Maita
Kazakhstan - % L, sl
PQd .1 ! 2 x New Oealedonia
5 e s,& Nepal
Seia Omean X . o S \,lpa
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P & ‘offres
R 7N Surihame
Q 4 Nev‘and
Coa \,_ ‘i Hd*ng
e ‘ \,
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, Geergia -
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Panama tsraer |/ eaifein /
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Gchife e ) Artiba
» M ia
Mauritania i3 7
Td‘ AzerBaijan
Ivory-€oast
Motdova e
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Between 1993 to 2012, Belgium has trade
relations with 123 countries in theorld?.

No 1 beer sales destination:
=  outsideEU: USA
= within EU: France

No 1 beer import origin from:
» outsideEU: Mexico
= within EU: TheNetherlands

*See datasheets for detailed import/export
~anked countries

Ranking in EU total sales destinations:
= outsideEU: 4 18,865,565hl)
= within EU 2(117,025,975l)

Ranking in EU total imports from:
= outsideEU 3(2,786,910hI)
= within EU:7 (26,713,765l)

1 The diagram shows the structural position of Belgium in the global trade system of beer and the connection between and among Belgium and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Belgiumg Top Beer Export Markets by Region Over the Years

Region 1993 1998 2003 2008 2012
Japan Japan Singapore Singapore Japan
Australia Taiwan Australia Japan China
East Asia & Pacific New Zealand Hong Kong Japan Australia Singapore
Singapore Singapore Hong Kong S. Korea Australia
Taiwan Australia Taiwan Hong Kong Malaysia
Switzerland Switzerland Switzerland Switzerland Russia
Norway Russia Russia Ukraine
Europe & Central Asia Iceland Kazakhstan Kazakhstan Switzerland
Turkey Iceland Ukraine Kazakhstan
Moldova Norway Iceland Norway
France France France France France
Netherlands Netherlands Netherlands Netherlands Netherlands
European Union Italy Germany UK Germany Germany
Germany Italy Germany UK Italy
UK UK Italy Italy UK
Brazil Brazil Argentina Mexico Brazil
Paraguay Argentina Barbados Brazil Mexico
Latin America & Caribbean | Chile Chile Brazil Argentina Chile
El Salvador Costa Rica Chile Argentina
Chile Costa Rica Costa Rica
Jordan Algeria Israel Israel Israel
Morocco Morocco Qatar Algeria Bahrain
Middle East & North Africa | Oman Oman Morocco Bahrain Jordan
Lebanon Lebanon Oman
Oman Oman Lebanon
USA USA USA USA USA
North America Canada Canada Canada Canada Canada
India Pakistan India India
Sri Lanka
South Asia
Senegal Rwanda S. Africa S. Africa Senegal
S. Africa Benin Gabon S. Africa
SubSaharan Africa Tanzania Guinea Senegal Cameroon
Kenya Burundi Burundi Ivory Coast
Togo lvory Coast Ghana
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Bulgariac Global Network Position

Between 1993 to 201ABulgariahas trade
relations with 35 countries in the world.

P,d Japan’
Sembia No 1 beer sales destination:
= outsideEU:Macedonia
Bulgaria )‘d = within EU:Romania

No 1 beer import origin from:
= outsideEU:Serbia
= within EU: Poland

*See datasheets for detailed import/export

R ranked countries
Ranking in EU total sales destinations:
Homgary = outsideEU: 23161,120hl)

= within EU 26 (383,535hl)

Albania Jerasr

Ranking in EU total imports from:
= outsideEU 20 237,770hl)
= within EU: 27 1,231,795hl)

1 The diagram shows the structural position of Bulgariain the global trade system of beer and the connection between and among Bulgaria and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
Thailand Thailand
Japan
Albania Macedonia Macedonia
Turkey Albania
Armenia Serbia
Germany Germany Romania
UK Malta Greece
Finland Greece Cyprus
Sweden Spain Spain
UK
Lebanon Israel
USA USA USA
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P

Seibia Montgnegro

Buipwia SJF

\

4] -‘Czé’ie T -
| . i 3 ; N * & ~"‘5 :.._.‘ L "
Bosnia&Hgrzegovina & X4 iy / pEa e
\ [ ¥ By~ ¥
\ = ‘ , ” ‘.
s ds
- N ; /
Croatia= X/

Hugery Sidnia Wx{o AN

SloWkia

RoffiBnia

Between 1993 to 201 roatiahas trade
relations with 25 countries in the world.

No 1 beer sales destination:
» outsideEU:Bosnia & Herzegovina
= within EU:Hungary

No 1 beer import origin from:
= outsideEU:Serbia
= within EU:Slovenia

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outsideEU: 9 8,908,845hl)
= within EU: 23892,540hl)

Ranking in EU total imports from:
= outsideEU: 10762,420hl)
= within EU: 14 %,485,925hl)

1 The diagram shows the structural position of Croatia in the global trade system of beer and the connection between and among Croatia and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
Australia Australia
Bosnia&Herzego|Bosnia&Herzego
Switzerland  (Serbia na na
Switzerland |Serbia Switzerland
Switzerland Serbia
Montenegro Montenegro
Macedonia
Slovenia Italy Slovenia Hungary Hungary
Italy Hungary Italy Slovenia Sweden
France Slovenia Germany Sweden Slovenia
Romania UK Austria Germany Austria
Belgium Austria Germany
Canada USA Canada Canada
USA Canada USA
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Cyprug Global Network Position

Sigica Between 1993 to 201X yprushas trade
Meita . . . .
relations with 30 countries in the world.
F’,d
7 S No 1 beer sales destination:
LL6ia

= outsideEU: Lebanon
= within EU:Greece

Buigeria

No 1 beer import origin from:
» outsideEU: Mexico
= within EU:Greece

“=  *See datasheets for detailed import/export
Cyprus .
ranked countries
Ranking in EU total sales destinations:
= outsideEU: 26 29,410hl)
= within EU:27 (273,700hl)

Ranking in EU total imports from:
= outsideEU: 18 257,305hl)
= within EU: 26 1,336,405hl)

{srael
1 The diagram shows the structural pol_gqitg(njof Cyprusin:tiggglobal trade system of beer and the connection between and among Cyprus and its trading
partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of each
country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The width
of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
New Zealand Japan Japan Australia
Japan Australia Australia S. Korea
Australia
Serbia
UK Greece Greece UK
Greece UK UK Greece
Germany Finland Sweden Sweden

Sweden Finland Finland
Belgium Bulgaria
Lebanon Israel
Oman
Israel
Qatar
Canada USA USA USA
USA Canada
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CzecRepubliag Global Network Position

lcetand

> Between 1993 to 20127zech Republicas
‘ Siica trade relations with 88 countries in the
i world.
Kazakhstan de _, Norway
e SR ; No 1 beer sales destination:
Seibia Montghegro L) . i ,I!,a

=  outsideEU: USA

Butgeria = within EU:Germany

Liti@8nia
No 1 beer import origin from:
= outside EU:Serbia

= within EU:Poland

Bosnia&Hgrzegovina

*See datasheets for detailed import/export

i V% ranked countries
Ranking in EU total sales destinations:
N e B el B | = outsideEU: 6 6,489,265hl)
S i S ! = within EU: 6 86,913,640hl)
—— e L e / 7 Luxerbourg
Fos i Ranking in EU total imports from:
o = outsideEU: 27 §,130hl)
=7 = within EU: 17 4,780,750hl)
Motdova

1 The diagram shows the structural position of Czech Répeiiytic in the global trade system of beer and the connection between and among Czech
Republic and its trading partners. The pagéitons of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows
the position of each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded
guantities. The width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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EU28 - Czech Republic

Region 1993 1998 2003 2008 2012
Japan Australia Australia Australia
Australia Mongolia New Zealand S. Korea
East Asia & Pacific New Zealand S. Korea Mongolia China
Singapore Japan Japan Japan
Hong Kong S. Korea Singapore
Switzerland Russia Russia Russia
Serbia Switzerland Switzerland Ukraine
Europe & Central As Moldova Serbia Ukraine Switzerland
Norway Iceland Norway Norway
Iceland Norway Iceland Belarus
Germany Germany Germany Germany
UK UK Slovakia Slovakia
European Union Austria Slovakia UK Sweden
Italy Austria Sweden UK
Sweden Sweden Austria Austria
Colombia Brazil Colombia Brazil
Latin America & Arge_ntina Argentina Mexicq
Caribbean Mexico Argentina
Cuba Panama
Colombia
Morocco Israel Israel Israel
Middle East & North Algeria
Africa
USA USA USA USA
North America Canada Canada Canada Canada
South Asia
Seychelles S. Africa S. Africa
Ethiopia

SubSaharan Africa




Denmarkc Global Network Position

EU28 - Denmark 96

lcefand
Between 1993 to 201D enmarkhas trade
relations with 85 countries in the world.
S.,ca
Ghyma Ethiopia
Noway No 1 beer sales destination:
s - = outsideEU: USA

Oman

= within EU: Germany

No 1 beer import origin from:
= outsideEU: Mexico

e = within EU: Germany
Senegal
*See datasheets for detailed import/export
s ranked countries
NeBand Ranking in EU total sales destinations:
oot = Ol_JtS_IdeEUZ 13 1,947,800hI)
= within EU: 8 20,209,735l)
Lebamon
Ranking in EU total imports from:
= outsideEU: 16 373,850hl)
= within EU: 16%,020,590hl)
Luxerbourg

israelr ; Bafifain

1 The diagram shows the structural posigisg of Denmarbeiihin e global tfade system of beer and the connection between and among Denmark and its

trading partners. The posit‘Fﬁﬂ’s of the countries are determifed bytheir bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and dependi the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import tiekeireas the height corresponds to the export ties.
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Region 1993 1998 2003 2008 2013
New Zealand Hong Kong S. Korea
Australia China Australia
East Asia & Pacifil Japan Australia Japan
Taiwan Japan China
Singapore Singapore New Zealand
Switzerland Switzerland Norway
Europe & Central Iceland Iceland Icelapd
Asia Norway Norv\{ay Russ_la
Serbia Ukraine
Albania Switzerland
Germany Germany Germany
Italy Italy Italy
European Union | Sweden Belgium France
Belgium Sweden Sweden
France Lithuania Belgium
Argentina Brazil Mexico
Latin America & Peru Panama Bre_lzil
Caribbean Paraguay Uruguay Chile
Brazil Ecuador
Venezuela Colombia
Oman Oman Lebanon
Middle East & Qatar Algeria Bahrain
North Africa Mor_oc_:co Morpgco Oman
Tunisia Tunisia Israel
Algeria
USA USA Canada
North America | Canada Canada USA
Pakistan Pakistan
Sri Lanka India
South Asia Sri Lanka
Ethiopia S. Africa Ghana
Senegal Rwanda S. Africa
SubSaharan Afric Tanzania Ethiopia
Kenya Senegal
Zimbabwe

EU28 - Denmark
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Estoniac Global Network Position

i Between 1993 to 201ZEstoniahas trade
relations with 35 countries in the world.
@ Ll No 1 beer sales destination:
m , ‘ = outsideEU:Ukraine
- b = within EU:Latvia
Estonia

No 1 beer import origin from:
Lit@@nia = outsideEU:Russia
Péea =  within EU:Finland
*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outsideEU: 25 85,890hl)

"W . within EU: 168,379,025h)

Belasus

Ranking in EU total imports from:
» outsideEU: 14 433,285hl)
= within EU: 252,577,270hl)

Geergia

Slow@kia

1 The diagram shows the structural position of Estomia inthe global trade system of beer and the connection between and among Estonia and its
trading partners. The positions of the cougfgigsare determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
Japan Singapore
Australia
Russia Russia Norway
Iceland Russia
Iceland
Ukraine
Switzerland
Latvia Latvia Finland
Lithuania Lithuania Lithuania
Finland Finland Latvia
Sweden Denmark Poland
Germany UK Sweden
Brazil
USA USA USA

Canada
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Finlandg Global Network Position

Between 1993 to 201ZFinlandhas trade
relations with 30 countries in the world.

> No 1 beer sales destination:
= outsideEU:Russia
= within EU:Sweden

E€lhia

Litt@8nia

No 1 beer import origin from:
s = outside EU: Mexico
= within EU: Germany

Bosnia&H@rzegovina

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
ol = outsideEU: 17 §35,915hl)
Finland = within EU: 17 3,260,370hl)

Ranking in EU total imports from:
= outsideEU: 21212,995hl)
= within EU: 184,650,640hl)

1 The diagram shows the structural position of Finland in the global trade system of beer and the connection between and among Finland and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
Japan Japan
Switzerland Norway Russia Russia Russia
Iceland Norway Norway Norway
Switzerland Switzerland Switzerland Switzerland
Iceland Moldova
Iceland
Sweden Sweden Sweden Estonia Estonia
UK Lithuania Estonia Sweden Sweden
Germany France Lithuania Denmark Denmark
Spain UK UK Germany
Germany Germany Germany UK
USA Canada USA
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Franceg Global Network Position

Siinca Between 1993 to 201ZFrancehas trade

Ny relations with 109 countries in the world.

PQ"_ , x New Oaledéamabodia

Amgenia_ Metta™ o

Setbia on ro ¥ : I i i
o oot | No 1 beer sales destination:

= outside EU:Switzerland
= within EU: UK

No 1 beer import origin from:
A R = outsideEU: China
: y- A NeiiBvana = within EU:Belgium
f % ¥ 2 b Antigua&Barbuda
ompes N ; S o
Cameroon 7 st ‘ |

R *See datasheets for detailed import/export
ranked countries

Lebagon

Sri Kanka
Homgéry 4 Sldla

; Madagascar
oMk i e&@ S <l Ranking in EU total sales destinations:
" g R‘ ik W = outside EU: 7 6,341,735hl)

’ = within EU: 7 84,038,185l)

Mauritania T

Mordova oy Ranking in EU total imports from:
Rl = outsideEU: 52,119,920hl)
= within EU: 2 108,394,61(hl)

Niger
Venezuela Algéria

1 The diagram shows the structural position of France in the globaiﬁtrade system of beer and the connection between and among France and its trading
partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of each
country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The width

of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region 1993 1998 2003 2008 2012
Japan Japan China New Caledonia China
Australia Taiwan Hong Kong Australia New Caledonia
East Asia & Pacific] Singapore Hong Kong New Caledonia Japan Singapore
Hong Kong Australia Australia New Zealand Hong Kong
China China Australia
Switzerland Switzerland Switzerland Switzerland Switzerland
Europe & Central Norway Norway Russia Albaqia Norvyay
Asia Iceland Icelapd Russ_la Ukral_ne
Serbia Ukraine Russia
Armenia Iceland Macedonia
Italy UK UK UK UK
UK Italy Belgium Germany Spain
European Union | Spain Belgium Germany Italy Belgium
Belgium Spain Italy Belgium Germany
Sweden Netherlands Netherlands Ireland Italy
Argentina Brazil Argentina Brazil Argentina
Latin America & Paraguay Venezuela Colombia Chile_
. Brazil Brazil
Caribbean
Venezuela
Mexico
Jordan Algeria Algeria Algeria Algeria
Middle East & North Morggco Morggco Morocco Morocco Bahrain
Africa Tunisia Tunisia Lebanon Israel Israel
Israel Lebanon
Tunisia
USA USA USA Canada Canada
North America | Canada Canada Canada USA USA
Sri Lanka India
South Asia
Mauritius Central African Rep.| Gabon Ivory Coast Senegal
S. Africa Ivory Coast Niger Ivory Coast
SubSaharan Africa Guinea Cameroon Gabon Cameroon
Benin Burkina Faso Senegal Mauritania

Cameroon Benin Mauritius Togo
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Between 1993 to 201Z5ermanyhas trade
relations with 132 countries in the world.

No 1 beer sales destination:
=  outsideEU: USA
= within EU:ltaly

No 1 beer import origin from:
» outsideEU:Russia
= within EU:Belgium

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outsideEU: 248,355,890nl)
= within EU: 1 {66,486,905I)

Ranking in EU total imports from:
= outsideEU: 6 {,963,875hl)
= within EU: 4 §5,459,775l)

1 The diagram shows tarateucturalpgsition of Germany in the global trade system of beer and the connection between and among Germany and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countkigs and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Germany Top Beer Export Markets by Region Over the Years

Region 1993 1998 2003 2008 2012
Japan Taiwan China Australia China
Singapore Japan Australia China Australia
East Asia & Pacifi¢ Taiwan Hong Kong Japan Japan Singapore
Hong Kong Singapore Taiwan Singapore S. Korea
Australia Australia S. Korea New Zealand Japan
Switzerland Switzerland Switzerland Switzerland Switzerland
Iceland Iceland Russia Russia Russia
Europe & Central . .
Asia Norway Serbia Norway Nomay Ukraine
UK Moldova Iceland Ukraine Norway
Italy Norway Serbia Albania Turkey
France Italy Italy Italy Italy
Spain UK UK France France
European Union | Austria France France Spain UK
Argentina Spain Spain UK Netherlands
Brazil Netherlands Austria Netherlands Spain
Paraguay Argentina Argentina Brazil Brazil
. . Venezuela Brazil Brazil Mexico Chile
Latin America & . . . . .
Caribbean Mexico Chile Mexico Chile . Mequ
Uruguay Cuba Colombia Argentina
Colombia Chile Peru Costa Rica
Oman Algeria Israel Israel Israel
Middle East & Morpgco Oman Bahrain Bahrain Lebapon
North Africa Tunisia Egypt Lebanon Lebanon Algeria
Morocco Oman Oman Oman
Jordan Morocco Morocco Bahrain
USA USA USA USA USA
North America | Canada Canada Canada Canada Canada
Sri Lanka Sri Lanka Maldives India India
Pakistan Pakistan Sri Lanka Bangladesh Maldives
South Asia India Sri Lanka
Pakistan Pakistan
Ethiopia Guinea Benin Ivory Coast Ivory Coast
Kenya Benin Guinea Mauritius S. Africa
SubSaharan Africg S. Africa Togo S. Africa Uganda
Tanzania S. Africa Cameroon Togo
Rwanda Ivory Coast Gabon Ghana
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Greecec Global Network Position

Between 1993 to 201Z5reecehas trade
relations with 56 countries in the world.
Sep= No 1 beer sales destination:
= outside EU:Albania
BuAgeria = within EU:Cyprus

No 1 beer import origin from:
=  outsideEU: Mexico

Ofpres = within EU: Germany

*See datasheets for detailed import/export
ey FANked countries

Ranking in EU total sales destinations:
» outsideEU: 103,127,335hl)

R = within EU: 24 710,370hI)
@ Greece
Parama AIo5Ma tsraer , Ranking in EU total imports from:
Fommi RofiBnia = outsideEU: 11 754,765hl)

/ = within EU: 137,982,235hl)
Tawan

1 The diagram shows the structural position of Greece in the global trade system of beer and the connection between and among Greece and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the otp,erigountries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to tsﬁre import ties whereas the height corresponds to the export ties.
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Region 1993 1998 2003 2008 2012
Japan Hong Kong Hong Kong Australia Australia
Australia Australia Singapore Japan S. Korea
East Asia & Pacifi¢ Australia Hong Kong Japan
Japan Hong Kong
Singapore
Albania Albania Albania Albania
Europe & Central Serbia Macgdonia Macgdonia Turkey .
Asia Serbia Serbla_ Macedonia
Georgia Norway
Norway Serbia
Romania Netherlands Italy Cyprus Cyprus
Hungary Germany Netherlands Netherlands Bulgaria
European Union | Malta France Cyprus Bulgaria UK
UK Cyprus France Germany Germany
Netherlands Bulgaria UK Romania
Panama Panama
Latin America &
Caribbean
Oman Israel Israel Israel
. Lebanon Algeria
Middle East &
North Africa
USA USA USA USA USA
North America Canada Canada Canada Canada
South Asia
S. Africa

SubSaharan Africg
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Hungaryg Global Network Position

Between 1993 to 201Z&lungaryhas trade
: relations with 32 countries in the world.

Séibia Montéhegro

Bugpria Switzgfand

Bosnia&Hg@rzegovina

Cr@@tia

Hungary == SidBia

Slowakia

dsrael

R‘\ia

No 1 beer sales destination:
= outsideEU:Serbia
= within EU:Slovakia

No 1 beer import origin from:
» outsideEU:Serbia
= within EU: Germany

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outsideEU: 22 162,095hl)
= within EU: 15 3,684,155hl)

Ranking in EU total imports from:
= outsideEU: 15410,495hl)
= within EU: 11 9,328,140hnl)

1 The diagram shows the structural position of Hungary in the global trade system of beer and the connection between and among Hungary and its

trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

Canada

1993 1998 2003 2008 2012
/Australia Australia Australia
Japan
Thailand
Bosnia&Herzegov
Serbia Serbia a
Serbia
Montenegro
Romania Belgium Bulgaria Slovakia Czech Rep.
UK Romania Slovakia Croatia Slovakia
Netherlands (litaly Poland Croatia
France Czech Rep. Romania
Romania Romania Austria
USA USA
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Ireland¢ Global Network Position

Between 1993 to 2014relandhas trade
relations with 73 countries in the world.

T No 1 beer sales destination:

s -_ : =  outsideEU:USA
- e P P, . . = within EU:UK
No 1 beer import origin from:
\ = outsideEU:USA
S = within EU: UK

Butgaria
Liti@8nia

iy T
E@“ oA s *See datasheets for detailed import/export
: ranked countries

/
Indonesia

*

Belarus N

e Nevi@Biand

Ca Homdieeng Ranking in EU total sales destinations:

» outsideEU: 517,108,330nl)
= within EU: 4%1,468,295l)

N Sltia e N B A
Sies ! /-f & L Ranking _in EU total imports from:
tsrar / Bafffain = outsideEU: 12 747,895hl)

Rofiinia = within EU: 8 26,324,225l)

Tewian AzerBaijan
1 The diagram shows the structural position of Ireland inJ the global trade system of beer and the connection between and among Ireland and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
New Zealand |Australia Australia S. Korea Japan
Japan Japan Japan S. Korea
Singapore Singapore Singapore Australia
New Zealand |New Zealand |China China
Malaysia Hong Kong Singapore
Switzerland [Norway Russia Russia Russia
Iceland Norway Switzerland Switzerland
Switzerland  |Iceland Norway Norway
Kazakhstan |Ukraine Ukraine
Iceland Belarus
UK UK UK UK UK
Germany Netherlands (Iitaly Italy Germany
Italy France Spain Germany France
France Spain France Belgium Italy
Belgium Finland Netherlands |France Belgium
Peru Argentina Argentina Brazil
Brazil Brazil
El Salvador [Trinidad&Tobago
Barbados
Oman Israel Israel Israel
Bahrain Bahrain Bahrain
Oman Oman Oman
Lebanon
Jordan
USA USA USA USA USA
Canada Canada Canada Canada Canada
S. Africa S. Africa S. Africa S. Africa

Seychelles

Kenya
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Italy ¢ Global Network Position

Iceland

Between 1993 to 2013taly has trade

Tunisi e relations with 103 countries in the world.

Ghana Arngenia Metta Ethippia

EQd : ‘, - ' s,a No 1 beer sales destination:
s@ S cop U®a = outsideEU: USA
AR : N = within EU:UK

= outside EU:Mexico
= within EU: Germany

\ pa,gax No 1 beer import origin from:
X \1

; @n Neliens *See datasheets for detailed import/export

WiV ranked countries

Cameroon

Ranking in EU total sales destinations:
» outsideEU: 8%,357,895hl)
= within EU: 9 10,399,760hl)

Geergia  Srilanka _ aa 2
o e SidBhia TanZania

>
>

Siovakia Luxerbourg

; / Ranking in EU total imports from:
I , \“ = outsideEU: 42,419,075hl)
Eouador -l e = within EU: 3 85,135,370nl)

Motdova
Costa’Rica
1 The diagram shows the structural positiorf@faly in the glohgltrade system of beer and the connection between and among Italy and its trading

partners. The positions of thagauntries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of each
country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The width
of the circle corresponds to the import ties whereas the height corresponds to the export ties.

P 3 Albania
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1993 1998 2003 2008| 2012
Hong Kong Australia Australia Australia
Australia Japan Japan Malaysia
Japan Hong Kong Hong Kong Japan

New Zealand  [Taiwan New Zealand New Zealand Singapore
Singapore Singapore China Hong Kong
Albania Albania Albania Albania
Switzerland Switzerland Switzerland Switzerland
Serbia Serbia Iceland Russia

Macedonia Russia Norway
Norway Armenia Armenia
UK UK UK UK
Spain Greece Malta France
France France Netherlands Portugal
Greece Germany France Sweden
Croatia Spain Czech Rep. Czech Rep.
Brazil Cuba Colombia Brazil
Chile Costa Rica Panama Colombia
Guatemala Aruba Costa Rica Argentina
Honduras Peru
Mexico
Algeria Israel Israel Israel
Bahrain Bahrain Bahrain
Algeria Morocco Egypt
Egypt Algeria
Algeria
USA USA USA USA
Canada Canada Canada Canada
Maldives India India
S. Africa S. Africa S. Africa S. Africa
Guinea Mauritius Tanzania Tanzania
Seychelles Senegal
Cameroon
Mauritius
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Latviac Global Network Position

logrrd Between 1993 to 2014, atviahas trade
relations with 29 countries in the world.

No 1 beer sales destination:
& T = outsideEU:Russia
Y = within EU:Lithuania
E€iBhia b

A Latvia ) o
NN | No 1 beer import origin from:
AN i - = outsideEU:Russia

Lit@nia P\ S 2 = within EU:Estonia

*See datasheets for detailed import/export
oms  Fanked countries

Ranking in EU total sales destinations:
= outsideEU: 24 89,950hl)

= within EU: 21 1,539,625hl)

Belarus

Ranking in EU total imports from:
= outsideEU: 8 837,535hl)

= within EU: 20 3,708,495hl)

1 The diagram shows the structuBosition of Latvia in the global trade system of beer and the connection between and among Latvia and its trading
partners. The positions of the countries agggggtermined by their bilateral links as well as by the indirect effect of others. It shows the position of each
country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The width
of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998, 2003 2008, 2012
Australia Australia Singapore
Australia
Russia Russia Russia
Kazakhstan Belarus
Iceland
Lithuania Lithuania Estonia
UK Estonia Lithuania
Estonia Germany UK
Finland Ireland
UK Spain
Israel Israel
USA USA USA
Canada Canada
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Lithuania¢ Global Network Position

logjerid Between 1993 to 2012.ithuaniahas trade
relations with 35 countries in the world.

No 1 beer sales destination:
= outsideEU:Russia
= within EU:Latvia

No 1 beer import origin from:
: : » outsideEU:Belarus
Wiz = within EU:Estonia

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
N/ = outsideEU: 21 275,730hl)

= within EU: 191,837,765hl)
Ranking in EU total imports from:
= outsideEU: 9784,570hl)

= within EU: 21 8,472,365hl)

{srasl

1 The diagram shows the structural position of mdania in the global trade system of beer and the connection between and among Lithuania and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Lithuaniac Top Beer Export Markets by Region Over the Years

Region

1993 1998 2003 2008 2012
Australia S. Korea
Australia
Russia Russia Russia
Belarus Norway
Norway Belarus
Azerbaijan Ukraine
Iceland
Latvia Latvia Latvia
Estonia Ireland Poland
UK UK Estonia
Ireland Germany Denmark
Poland UK
Israel Israel Israel
USA USA USA USA
Canada Canada
Ghana
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Luxembourg; Global Network Position

Between 1993 to 2012,uxembourghas
trade relations with 10 countries in the

D.rk world.

No 1 beer sales destination:

Cze.(ep_ Pé@gal = outsideEU: China
‘ ' = within EU:Belgium
X : E.“ No 1 beer import origin from:
, » outsideEU:China
ds ‘ = within EU:Belgium
, y 9
A . *See datasheets for detailed import/export
(L

T | ranked countries

Y
. Ranking in EU total sales destinations:

= outsideEU: 28 3,540hl)
= within EU: 22 1,178,225hl)

Ranking in EU total imports from:
. -b = outsideEU: 28 1,460hl)
uxembourg = within EU: 23,072,610hl)

-

¥

FemiEm

1 The diagram shows the structural position of Luxembourg in the global trade system of beer and the connection between and among Luxembourg
and its trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the
position of each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded
guantities. The width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Luxembourg; Top Beer Export Markets by Region Over the Years

Region

1993 1998| 2003 2008| 2012
Switzerland
Belgium Belgium Belgium
France Netherlands France
Netherlands  |France Italy
Germany Netherlands
Spain Germany
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Malta ¢ Global Network Position

Between 1993 to 2012Vialta has trade
. relations with 15 countries in the world.
Malta

Tunisia No 1 beer sales destination:
= outside EU:Australia
= within EU:ltaly

No 1 beer import origin from:
= outsideEU:Tunisia
= within EU:Netherlands

*See datasheets for detailed import/export
Offres ranked countries

Ranking in EU total sales destinations:
= outsideEU: 27 ,650hl)
Homdimeng = within EU: 28178,385hl)

Ranking in EU total imports from:
= outsideEU: 2521,825hl)
S = within EU: 28 945,465hl)

Sidi@nia

1 The diagram shows the structural position of Malta in the global trade system of beer and the connection between and among Malta and its trading
partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of each
country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The width
of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Malta ¢ Top Beer Export Markets by Region Over the Years

Region 1993 1998 2003 2008| 2012
Australia
China
Hong Kong
Italy Italy Italy Italy
UK France Cyprus

USA
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Iceland
Kyrgyzstan
T
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Nomway
9 > ! & N New Geledonia
7 AT 4 3 5 T
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Moideva IvoryEoast
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Venezuela Algéria Maldives Solomort Islands

Pakistan

Between 1993 to 2012, thHetherlandshas
trade relations with 145 countries in the
world.

No 1 beer sales destination:
=  outsideEU:USA
=  within EU:UK

No 1 beer import origin from:
» outsideEU:Mexico
= within EU:Belgium

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
» outsideEU: 1152,190,33l)
= within EU: 390,212,720nl)

Ranking in EU total imports from:
= outsideEU: 13744,600hl)
= within EU: 5%2,911,345l)

1 The diagram shows the structural position of the Netherlands in the global trade system of beer and the connection between and among the
Netherlands and its trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It
shows the position of each country relative to all the other countries and depending on the entire trading system. The width of the links represents the
traded quantities. The width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Netherlandsg Top Beer Export Markets by Region Over the Years

Region

1993 1998 2003 2008 2012
Hong Kong Hong Kong Taiwan Taiwan
Taiwan China Australia Australia
Japan Taiwan Hong Kong Singapore
Singapore Australia S. Korea S. Korea
China Japan Japan China
Switzerland Albania Bosnia&Herzegovina [Turkey
Iceland Switzerland Russia Russia
Serbia Russia Switzerland Norway
Norway Serbia Turkey Montenegro
Moldova Iceland Montenegro Bosnia&Herzegovina
Spain UK France France
Germany France UK UK
UK Spain Italy Italy
France Italy Belgium Spain
Belgium Germany Spain Ireland
Argentina Aruba Mexico Brazil
Paraguay Colombia Colombia Aruba
Brazil Cuba Aruba Colombia
Panama Mexico Honduras Suriname
Chile Venezuela Panama Panama
Algeria Israel Algeria Bahrain
Tunisia Bahrain Bahrain Israel
Morocco Lebanon Israel Oman

Jordan Lebanon Lebanon
Qatar Jordan Algeria
USA USA USA
Canada Canada Canada
Pakistan India India India
India Maldives Bangladesh Sri Lanka
Sri Lanka Sri Lanka Maldives Maldives
Pakistan Pakistan
S. Africa Gabon Gabon S. Africa
Tanzania Tanzania Ivory Coast Cameroon
Kenya Ivory Coast Tanzania Tanzania
Guinea Guinea S. Africa Ivory Coast
Benin Benin Senegal Senegal
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Polandg Global Network Position

Poland Between 1993 to 201Polandhas trade
® Namway relations with 60 countries in the world.

No 1 beer sales destination:
= outsideEU:USA

= within EU:Hungary
Lit@nia
No 1 beer import origin from:
» outsideEU:Serbia

= within EU:Germany

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
» outsideEU: 12 2,045,090hl)

Hogery = within EU: 10 9,344,290hl)

Ranking in EU total imports from:
= outsideEU: 19241,355hl)
= within EU: 1938,770,410hl)

1 The diagram shows the structural position of Poland in the global trade system of beer and the connection between and among Poland and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012

IAustralia Australia Australia Australia
China Singapore
Hong Kong
S. Korea

Russia Iceland Serbia

Russia Russia
Ukraine Norway
Switzerland Ukraine
Albania

UK Germany UK Czech Rep.

Sweden UK Hungary Hungary
Germany Germany
Czech Rep. Slovakia
France Italy
Colombia
Honduras
Israel Israel
Lebanon

USA USA USA USA

Canada Canada Canada Canada
S. Africa
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Portugalc Global Network Position

|cetand
Between 1993 to 201ZRortugalhas trade
S'giitca relations with 52 countries in the world.
Japan’ 2\ No 1 beer sales destination:

= outside EU:Switzerland
= within EU:Spain

No 1 beer import origin from:
» outsideEU:Mexico
= within EU:Spain

Portugal
@

*See datasheets for detailed import/export
i ranked countries

Ranking in EU total sales destinations:
» outsideEU: 112,105,810hl)
= within EU: 134,380,200hl)

Ranking in EU total imports from:
Luxerfbourg u 0utS|de EU 24 -(5,040h|)
= within EU: 15%,157,180hl)

1 The diagram shows the structural position of Portugal in the global trade system of beer and the connection between and among Portugal and its
trading partners. The positions of the countrigggegdetermined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region 1993 1998 2003| 2008| 2012
Japan Japan Macao Australia Australia
Macao Macao Australia Macao China
Australia Singapore Singapore Japan Japan

Japan Macao
Singapore
Switzerland Switzerland Switzerland Switzerland Switzerland
Iceland Norway Iceland
Norway Norway
France Spain France Spain France
UK France Spain France Spain
Spain UK Luxembourg  |UK Luxembourg
Belgium Germany Germany Luxembourg UK
Germany Belgium UK Germany Germany
Brazil Ecuador Brazil Mexico
Brazil Brazil
Venezuela
Israel
USA USA USA USA
Canada Canada Canada Canada Canada
India India
S. Africa S. Africa S. Africa S. Africa
Senegal Ivory Coast
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Ghana
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Cr@ltia
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=
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Between 1993 to 201 Romaniahas trade
relations with 36 countries in the world.

No 1 beer sales destination:
= outside EU:Moldova
= within EU:Bulgaria

No 1 beer import origin from:
» outside EU:Turkey
= within EU:Hungary

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outsideEU: 19412,990hl)
= within EU: 25601,270hl)

Ranking in EU total imports from:
= outsideEU: 22 113,960hl)
= within EU: 22 3,197,470hl)

. Motdova . L . . .
1 The diagram shows the structural position of Romania in the global trade system of beer and the connection between and among Romania and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
Hong Kong China
Moldova Moldova Moldova Macedonia
Serbia Albania
Turkey
Georgia
Moldova
UK Bulgaria Italy Bulgaria
Germany Italy
Spain Cyprus
Bulgaria Hungary
Greece Spain
Israel Israel
USA USA USA
Canada

Ghana
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Thina

Cr@itia

v Uﬁ‘;ihe
Humaglty Sidihia astratie-

& Slovakia

F.‘d RO‘ﬂa

Between 1993 to 2015lovakichas trade
relations with 37 countries in the world.

No 1 beer sales destination:
= outsideEU:Serbia
= within EU:CzecRepublic

No 1 beer import origin from:
= outside EU:Ukraine
= within EU:CzecRepublic

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outsideEU: 18%11,390hl)
= within EU: 201,652,105hl)

Ranking in EU total imports from:
= outsideEU: 26 14,470hl)
= within EU: 12 9,245,950hl)

1 The diagram shows the structural position of Slovakia in the global trade system of beer and the connection between and among Slovakiaand its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1993| 2003 2008 2012
Australia
Serbia Russia Russia Russia
Serbia Ukraine Serbia
Serbia
Switzerland
Czech Rep. Poland Hungary
Hungary Czech Rep. Czech Rep.
Sweden Hungary Sweden
UK Germany Germany
Latvia Lithuania Netherlands
Israel
USA Canada Canada
Canada USA USA
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Slovenig Global Network Position

T Between 1993 to 201%5lovenishas trade
@ relations with 29 countries in the world.

Sétbia Montghegro . .
No 1 beer sales destination:

switggidnd | : » outsideEU:Bosnia & Herzegovina
/"d = within EU:ltaly

Macedonia

. No 1 beer import origin from:

Bosnia&Hgrzegovina ‘. “q 5 :J" * T&:@ey u OutS'de EUSGI’bIa

', = within EU:Austria
o

S
/

d

: ‘.3 s W ‘ ® *See datasheets for detailed import/export
R = Sl /) ranked countries
S : ' . Ranking in EU total sales destinations:
& SVl DG = outsideEU: 16 1,138,310hl)
= within EU: 14 %,394,420hl)
SloW@kia o@®-

Ranking in EU total imports from:
= outsideEU: 23 95,955hl)
= within EU: 24 2,657,750hl)

1 The diagram shows the structural position of Slovenia in the global trade system of beer and the connection between and among Slovenia and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Region

1993 1998 2003 2008 2012
China
Australia
Macedonia Bosnia&Herzegovin{Bosnia&Herzegoving
Albania Serbia Serbia
Macedonia Macedonia
Montenegro Montenegro
Switzerland Switzerland
Croatia Croatia Croatia Italy Italy
Italy Italy Italy Croatia Croatia
Sweden Austria Austria Austria Austria
Austria Germany Netherlands Romania Hungary
France Hungary Greece Malta
USA USA Canada Canada
USA USA
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Spainc Global Network Position

logend Between 1993 to 201Z%5painhas trade
relations with 94 countries in the world.

@ - : No 1 beer sales destination:
T S = outside EU:Switzerland
i ~ = within EU:ltaly
Butgeria
Lae . No 1 beer import origin from:
» outside EU:Mexico

offs = within EU:Germany

Senegal

*See datasheets for detailed import/export

Honeng ranked countries

x W |
Philiidines. _ Tégo

Lebaron

‘ e Ranking in EU total sales destinations:
G& o = outsideEU: 151,287,975hl)
Lucembourg = within EU: 12 §,749,235hl)

Humgsry SI‘ua

7
} i

Pandma Albafia S i\
Guatemala A FJ F“’/;,‘iia

Ve Ranking in EU total imports from:
= outsideEU: 2 8,390,100hl)
= within EU: 6 44,988,580nl)

Ivory-Eoast
Colefribia
Algéria
1 The diagram shows the structural position of Spain in the global trade system of beer and the connection between and among Spain and its trading
partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of each

country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The width
of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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1993 1998 2003 2008 2012
Japan Hong Kong Japan Australia
Taiwan Taiwan Australia Japan
Australia Singapore New Zealand China
Hong Kong China Hong Kong Hong Kong

Japan Singapore
Switzerland Switzerland Switzerland Switzerland
Iceland Iceland Norway Norway
Norway Norway Iceland Ukraine
Serbia Azerbaijan Iceland
Albania
UK UK Italy Portugal
Italy Italy UK Italy
France Portugal Portugal France
Portugal France France Sweden
Sweden Malta Germany Germany
Brazil Brazil Mexico Brazil
Paraguay Mexico Ecuador Chile
Chile Cuba Mexico
Uruguay Uruguay Argentina
Chile Panama
Morocco Morocco Morocco Israel
Algeria Lebanon Lebanon Algeria
Algeria Israel Lebanon
Israel
Jordan
USA USA USA USA
Canada Canada Canada
Guinea Ghana
Senegal Senegal
Togo
S. Africa
Ivory Coast
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Swedenc Global Network Position

loslemd etween 1993 to 2015wedenhas trade
lations with 47 countries in the world.

No 1 beer sales destination:
» outside EU:Norway
= within EU:Germany

No 1 beer import origin from:
» outside EU:Mexico
R~ = within EU:CzecHRepublic

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
= outsideEU: 20351,395hl)
= within EU: 18 2,656,140hl)

Ranking in EU total imports from:
= outsideEU: 7 {,008,095hl)
= within EU: 9 10,327,870nl)

1 The diagram shows the structural position of Sweden in the global trade system of beer and the connection between and among Sweden and its
trading partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of
each country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The
width of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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Swedeng Top Beer Export Markets by Region Over the Years

Region 1993 1998 2003 2008| 2012
Singapore Singapore Japan Japan Japan
Taiwan Taiwan Singapore China China

Australia Taiwan

Singapore Australia
Iceland Iceland Norway Norway Norway
Norway Norway Iceland Switzerland Switzerland
Switzerland Switzerland Russia Iceland Iceland

Switzerland Turkey
Finland Finland Denmark Germany Germany
France France Estonia Denmark Denmark
UK Germany Finland Finland Finland
Germany Denmark UK Italy Poland
Denmark UK Spain Estonia Estonia
Chile Peru
USA USA USA USA
S. Africa
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United Kingdont, Global Network Position
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Between 1993 to 2012, UK has trade
relations with 117 countries in the world.

No 1 beer sales destination:
=  outsideEU:USA
= within EU:lreland

No 1 beer import origin from:
» outside EU:Mexico
= within EU:Ireland

*See datasheets for detailed import/export
ranked countries

Ranking in EU total sales destinations:
» outsideEU: 325,286,430nl)
= within EU: 542,169,245l)

Ranking in EU total imports from:
= outsideEU: 110,299,590nl)
= within EU: 1 {22,444,58(0hl)

1 The diagram shows the structural position dPefkein the global trade system of beer and the connection between and among UK and its trading
partners. The positions of the countries are determined by their bilateral links as well as by the indirect effect of others. It shows the position of each
country relative to all the other countries and depending on the entire trading system. The width of the links represents the traded quantities. The width

of the circle corresponds to the import ties whereas the height corresponds to the export ties.
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United Kingdom¢ Top Beer Export Markets by Region Over the Years

Region 1993 1993 2003 2008] 2012
Japan Japan Australia Japan Japan
Australia Australia Japan Australia Australia
Hong Kong Hong Kong New Zealand New Zealand S. Korea
Singapore Singapore Hong Kong Singapore New Zealand
New Zealand  [Taiwan S. Korea S. Korea China
Switzerland Switzerland Switzerland Russia Russia
Norway Norway Norway Norway Norway
Iceland Iceland Iceland Switzerland Switzerland

Serbia Russia Turkey Ukraine
Serbia Ukraine Turkey
Ireland France Ireland France Ireland
Spain Ireland France Ireland France
Italy Italy Spain Italy Belgium
Netherlands Spain Italy Spain Netherlands
Germany Netherlands Sweden Sweden Italy
\Venezuela Brazil Aruba Aruba Brazil
Mexico Uruguay Argentina Brazil Mexico
Panama Chile Barbados Chile Aruba
Guatemala Belize Jamaica Costa Rica Argentina
Costa Rica Barbados Brazil Venezuela Barbados
Oman Oman Qatar Bahrain Bahrain
Egypt Israel Israel Israel
Morocco Oman Morocco Oman
Algeria Bahrain Oman Lebanon
Qatar Egypt
USA USA USA USA
Canada Canada Canada Canada Canada
Pakistan Sri Lanka India India
India India Bangladesh Sri Lanka
Sri Lanka
Mauritius S. Africa S. Africa S. Africa Ghana
Tanzania Ghana Kenya S. Africa
Kenya Kenya Uganda Tanzania
Benin Sudan Ivory Coast Ivory Coast
Zimbabwe Uganda Uganda
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Annex |: Geographic@loverage (9 Regionk30Countries)

Central & Eastern Europe and Central Asia (CEE & Centtatin America & Caribbean33 countries

Asia)c 18 Countries Antigua & Barbuda, Argentina, Aruba, Barbados, Belize,
Bolivia, Brazil, Cayman Islands, Chile, Colombia, Costa
Rica, Cuba, Dominica, Dominican Rep., Ecuador, El
Salvador, Guatemala, Guyana, Haiti, Honduras, Jamaica,

Albania, Armenia, Azerbaijan, Belarus, Bosnia &
Herzegovina, Georgia, Kazakhstan, Kyrgyzstan, Macedonia,

Moldova, Montenegro, Russia, Serbia, Tajikistan, Turkey, Mexico, Nicaragua, Panama, Paraguay, Peru, St. Kitts, St.
Turkmenistan, Ukraine, Uzbekistan Lucia, St. Vincent, Suriname, Trinidad & Tobago, Uruguay,
East Asia and Pacifj@6 countries ~ Venezuela _ _
Australia, Brunei Darussalam, Cambodia, China, Fiji, Hong Middle East & North Africa (MENAQJL8 countries
Kong, Indonesia, Japan, Laos, Macao, Malaysia, Marshall Algeria, Bahrain, Egypt, Iran, Irag, Israel, Jordan, Kuwatt,
Islands, Micronesia, Mongolia, Myanmislew Caledonia, Lebanon, Libya, Morocco, Oman, Qatar, Saudi Arabia,
New Zealand, Papua N. Guinea, Philippines, S. Korea, Syria, Tunisia, UAE, Yemen
Samoa, Singapore, Solomtstands, Thailandvanuatu, North America; 3 countries
Vietnam Bermuda, Canada, USA
European Uniorg 28 countries South Asia 8 countries
Austria, Belgium, Bulgaria, Croatia, Cyprus, Czech Rep., Afghanistan, Bangladesh, Bhutan, India, Maldives, Nepal,
Denmark, Estonia, Finland, France, Germany, Greece, Pakistan, Sri Lanka
Hungary, Ireland, Italy, Latvia, Lithuania, Luxembourg, SubSaharan Africg 42 countries
Malta, Netherlands, Poland, Portugal, Romania, Slovakia, Angola, BeninBotswana, Burkin&aso, Burundi,
Slovenia, Spain, Sweden, UK Cameroon, Central African Rep., Chad, Congo, Congo DR

. Equa Eritrea, GuineaEthiopia, Gabon, Gambia, Ghana,

NorrEU Western Europe4 countries Guinea, Guinedissau, lvory Coast, Kenya, Liberia,

Greenland, Iceland\Norway, Switzerland Madagascar, Malawi, Mali, Mauritania, Mauritius,
Mozambique Namibia, NigerNigeria, Rwanda, S. Africa,
Senegal, Seychelles, Sierra Le@m@nalia, Sudan
Tanzania, Togo, Uganda, Zambia, Zimbabwe
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Trade Data of Beer

The trade time series data covers the period frb893to
2012 (20 years)he data is from the Food & Agriculture

Organization (FAO) trade database. The annual trade data
are expressed in USD dollar values of imports and exports
between countryi and countryj. Due to the different

reporting procedures, there are two trade matrixes: one
contains values reported by the importing country; one
contains values reported by the export country.

As shown by the table below, to harmonize between the

discrepancies due to the different reporting procedures, an
average value is calculated by taking the average between

the export value reported by the exporter and the import

value reported by the importer. Values only reported by one
side are discarded.

Import

Export Value Value

Reportedby  Reported by
Exporter Importer Year Exporter Importer Average
Albania Italy 2011 4 3 3.5
Albania Macedonia 2011 7
Argentina Costa Rica 2011 105 89 97
Argentina Honduras 2011 202
Argentina Israel 2011 24 40 32
Argentina Italy 2011 107 147 127
Argentina Mexico 2011

Time Series Greenfield Investment ties
The investment in the brewing sector is derived from the

Financial TimedDi Markets' database and covers
greenfield data over the period 2003 to September 2012.

Global Ownership of Companies

The ORBIS database provides global information on firm,
address and postcodes, ownership status a20df4. It
provides a static view of global investment relations of the
brewing companies.




